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Abstract: This study aims to determine the various factors that become the interest in entrepreneur-
ship in accounting education students at Universitas PGRI Madiun. This study used a qualitative
approach and the type of research was descriptive. The researcher conducted interviews with infor-
mants, namely accounting education students at the Universitas PGRI Madiun. The results of this
study are that the informants R, Y, T, K, and P are interested in entrepreneurship, but the informant
(R) has an introverted personality. Then for the informant (P), the poor learning achievement factor
did not become an obstacle in him being interested in entrepreneurship, another uniqueness was
found, namely that the informant (K) did not have support from friends and had little leadership.
For this reason, it is suggested to have leadership training, public speaking and entrepreneurship
skills for students.
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INTRODUCTION

Indonesia is the fourth most populous coun-
try in the world after China, India and the
United States, with a projected 269,6 million
people in 2020 according to estimates by the
Central Statistics Agency (BPS, 2018). make
good use of natural resources. However, with a
large population, the government will face sev-
eral problems, namely problems in the availabil-
ity of educational facilities, food and clothing
and most importantly the problem of providing
employment opportunities for all Indonesian
citizens.

According to the Ministry of Industry of
the Republic of Indonesia (Anonymous, 2018)
currently Indonesia needs around 4 million
people to become new entrepreneurs to help
boost economic structure. Due to the current

ratio of entrepreneurs in the country is still
around 3.1% of the total population in Indone-
sia. Therefore, it is important to introduce and
educate the Indonesian people about entrepre-
neurship.

According to Suyono (2019) currently In-
donesia is facing problems regarding unemploy-
ment due to increasingly limited employment
opportunities and more and more new gradu-
ates from higher education who are less able to
compete with other graduates in finding em-
ployment and entrepreneurial interest in resi-
dents with tertiary education levels who are still
lacking. According to data from the Central
Statistics Agency (BPS, 2020) the total workforce
in February 2020 was 137.91 million, an in-
crease of 1.73 million compared to February
2019. However, the number of the workforce
has increased, the Labor Force Participation
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Rate (TPAK) decreased by 0.15 percentage
points and in the past year, unemployment in-
creased by 60 thousand people, in contrast to
the Open Unemployment Rate (TPT) which fell
to 4.99% in February 2020.

The increasing number of the workforce
each year causes the unemployment rate to also
increase due to competition in looking for work.
This incident can occur due to the lack of
interest of the Indonesian people in entrepre-
neurship. If the system of thinking of society is
not renewed, what happens Indonesia will ex-
perience many problems, one of which is that
Indonesia will continue to be a working nation.
According to Franita (2016) Indonesia is a coun-
try with a large population, but a large popula-
tion cannot guarantee having capable human
resources. One of the causes of unemployment
is the low level of a capable workforce. The
habit of being lazy is also a result of the
increasing number of unemployed people in
Indonesia.

So that this does not happen, motivation,
interest and knowledge in entrepreneurship must
be increased. Because by choosing the pathway
in the entrepreneurial sector, the number of
unemployed figures in Indonesia can be re-
duced. In this case it is not only individual
students who play a role, universities must also
play a role by prioritizing the quality of their
students in creating jobs, not prioritizing stu-
dents to graduate quickly and get a job. Entre-
preneurial interest must be instilled in each
student so that after graduating students are
able to create new jobs with their respective
passions.

According to Adnyana & Purnami (2016),
the existence of entrepreneurship education so
far has been an important factor in developing
interest in entrepreneurship. Related to the
existence of influential entrepreneurship educa-

tion, awareness is needed about how to foster
the creation of capable young entrepreneurs.
Meanwhile, according to Saputri (2019), the
factors that influence entrepreneurial interest
in students are profit, freedom in work,
fulfilment of personal dreams, and indepen-
dence. Unlike Primandaru (2017) who found
out 3 factors that become students’ interest in
entrepreneurship, namely internal locus of con-
trol, social support and need for achievement.
Ayuningtias & Ekawati (2015) examined the
effect of independent variables, namely family
environment, campus environment, personality
and entrepreneurial motivation on the depen-
dent variable, namely student interest in entre-
preneurship. These four factors have almost the
same influence in building an interest for stu-
dents to become entrepreneurs. According to
Praswati (2014), there are 8 factors that be-
come students’ interest in entrepreneurship,
namely the desire to be a boss, innovation,
leadership, flexibility, finance and the environ-
ment.

Previous research is a reference for research-
ers in conducting research so that it can enrich
the theory used in reviewing the research carried
out. However, the researcher wished to conduct
research that was different from previous stud-
ies which mostly used quantitative methods, for
this study researchers used qualitative methods.
We can dig deeper into the answers using quali-
tative methods and allow for more reasons than
just answering the Likert scale of quantitative
methods. In addition, this kind of research has
not been carried out by the Accounting Educa-
tion at the Universitas PGRI Madiun.

Based on the background that has been
described, this research is focused on finding
out the various factors that become the interest
in entrepreneurship in students of the Universi-
tas PGRI Madiun. The results of this study are
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expected to be able to provide input for the
development of an entrepreneurial education
framework in higher education in encouraging
the emergence of scholars who choose careers
as entrepreneurs.

METHOD

The purpose of this study was to deter-
mine what factors are the reasons for students
choosing entrepreneurial careers, so the re-
search method used in this study is a qualitative
research approach and the type of research is
descriptive which allows the researcher to re-
search under natural conditions (Sugiyono,
2016). This research was conducted by extract-
ing data from informants regarding their inter-
est in entrepreneurship from the interview pro-
cess which must be answered by the infor-
mants.

The data from this study took from 5
accounting education students, especially in the
8th semester, who had taken entrepreneurship
courses. The five students with the initials T, Y,
S, K, and R, they have different characters,
family backgrounds and living environments.
This can be determined by the researcher by
interviewing about the character, family back-
ground and environment where the informant
lives.

The interview is supported by using inter-
view guidelines which include social support
factors, leadership spirit, achievement, trading
spirit, motivation, innovation, extroversion,
profit, freedom of work and visionary interest
in student entrepreneurship. The data analysis
technique used the stages of data reduction,
data presentation and data verification. The
data validation technique used source triangula-
tion on the answers issued by the 5 informants.
The source triangulation technique was used to

test the credibility of the data that was asked
using the same questions to different sources
(Sugiyono, 2016). Researchers in conducting
their research will meet directly with infor-
mants at their respective homes or meet di-
rectly at the informant’s location throughout
May 2020.

RESULTS

This study uses data analysis techniques
that are qualitative in nature, with data ob-
tained from interviews and documentation com-
piled according to the facts in the field and
forming a definition from the triangulated data.
Here are the results:

1. Social Support Factors

The informant (R) stated that he is inter-
ested in entrepreneurship and has the support
of his parents, friends and the environment who
work as entrepreneurs.

“Of course there is social support from fam-
ily, friends and groups. Support from fam-
ily, of course, comes from my father who is
already involved in the world of entrepre-
neurship, the support of my friends, many
of my friends who work in the field of en-
trepreneurship and my environment, many
of whom are entrepreneurs.”

The informant (Y) stated that he is inter-
ested in entrepreneurship and there is support
from family, friends and the environment by
looking at business opportunities.

“Of course, there must be people from the
environment as well as from my friends and
family because I see from the environmen-
tal factors the business factors and the busi-
ness opportunities. For example, seeing in
today’s era, in marriage, we have to need a
lot of goods and equipment and also rent
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ship who has an idea and also leads in this
business.”

The informant (T) stated that the spirit of
leadership exists because of his desire to be
boss in the sense that he does not want to be
enslaved by others.

“I want to manage my own business be-
cause in myself I do not want to join people
or be enslaved by these people. It is better
for us to be leaders in our own business.”

The informant (K) only has a little leader-
ship spirit but is interested in entrepreneurship
and wants to be the boss.

“I think there is, but I have a little bit of
leadership.”

The informant (P) stated that a man must
have a leadership spirit.

“Yes, of course there is because a man must
have a leadership spirit that is when he be-
comes entrepreneurial.”

3. Achievement Factor

The informant (R) stated that there was a
correlation between learning achievement and
entrepreneurship courses which would later be
used as provisions for developing his business.

“There is a connection between courses and
learning achievement that can become a
provision for knowledge in which I will de-
velop my business later.”

The informant (Y) stated that the value of
entrepreneurship courses obtained was a learn-
ing achievement to remain interested in entre-
preneurship.

“I am still interested in entrepreneurship
because yesterday when I was in college, in
the entrepreneurship course, thank God I
got a B grade and because I was also inter-

for weddings. Then besides that there is also
support from my family because without
support from my family, maybe I will not
get support and support is very important
for me to run this business.”

The informant (T) stated that there was
only support from family and friends in their
interest in entrepreneurship.

“….Because maybe from parents, there
must be support from friends, for example,
from marketing, we also pass friends from
parents, definitely support like that.”

The informant (K) only received support
from the family in his interest in entrepreneur-
ship.

“I think there is, because from my family
environment, from my own parents it’s like
running a grocery store business. In my opin-
ion, there is no influence from the circle of
friends.”

Then the informant (P) received support
from family and friends in his interest in entre-
preneurship.

“Yes, I am interested because many of my
friends are entrepreneurs and also the sup-
port from my parents.”

2. The Spirit of Leadership

The informant (R) has a leadership spirit
that can make his business even better.

“Of course there is, bro, because my lead-
ership spirit will make my business even
better.”

The informant (Y) stated that the spirit of
leadership emerged in himself because of his
interest in leading his business.

“Of course I have a leadership spirit because
entrepreneurship emerges from within my-
self, automatically with my entrepreneur-
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ested in that course and when I was practic-
ing entrepreneurship I was also very inter-
ested in direct practice.”

The informant (T) stated that entrepre-
neurship knowledge has an impact on him later
entrepreneurship.

“Yes, it is very influential, bro. Examples
such as in our marketing management can
be through social media or word of mouth
or through other marketing mixes.”

The informant (K) stated that learning
achievement is an additional value in later en-
trepreneurship.

“In terms of learning achievement and the
value of entrepreneurship courses from
myself, maybe there is an interest in me.
It’s like getting more knowledge.”

The informant (P) stated that the interest
in entrepreneurship with learning achievement
has no relation to being interested in entrepre-
neurship because even though the value is not
good, the informant (P) is still interested in
entrepreneurship.

“Although my academic achievement scores
and my entrepreneurship course scores are
lacking, I am still interested in entrepreneur-
ship.”

4. Trade Spirit Factor

The informant (R) stated that the spirit of
commerce is important for the implementation
of the business he will run.

“The problem is that if I can’t trade, I won’t
be able to become an entrepreneur. The
spirit of commerce is essential for putting
my business in order to make it work.”

The informant (Y) stated that the spirit of
commerce is a person’s initial capital in entre-
preneurship.

“Alhamdulillah, I also have a trading spirit
because an entrepreneur’s capital is trading
whether it is offering services or products
that will be offered to customers later.”

The informant (T) the spirit of commerce
he got is a derivative of his family.

“Yes, I have a trading spirit, like I do this
marketing, my family has passed down.”

The informant (K) stated that his trading
spirit was obtained by upbringing from his par-
ents since childhood.

“In my opinion, I already have a trading
spirit, because from childhood I have helped
my parents in trading.”

The informant (P) stated that the trading
spirit he got came from experiences that were
experienced related to buying and selling.

“Yes, because as entrepreneurs, if we don’t
have a trading spirit, we can’t market the
products we make. I got this trading spirit
from the experiences I had related to buy-
ing and selling.”

5) The Motivational Factor

The informant (R) stated that the motiva-
tion for his entrepreneurial interest was work-
ing hard and never giving up.

“There is motivation ..., so my motivation
is to work hard and never get tired.”

The informant (Y) stated that with the
motivation to be able to get a spirit of enthusi-
asm to develop his business.

“Of course I have motivation because with
motivation we will get a spirit of trade spirit
to develop the entrepreneurship.”

The informant (T) said that the motivation
for entrepreneurship had freedom in determin-
ing the business he would run.
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“Yes I have motivation in entrepreneurship.
Maybe for now I am only in the automo-
tive sector, but in the past, my motivation
was in the brick sector. And for now I also
want to be in the catfish field.”

The informant (K) stated that his motiva-
tion to be interested in entrepreneurship was
motivation to be the boss.

“If there is motivation in me because of that
in entrepreneurship, we are like being the
boss, you know ... so we better manage our-
selves.”

The informant (P) stated that the motiva-
tion for interest in entrepreneurship is to be-
come a successful entrepreneur.

“Because of my motivation, I want to be a
successful entrepreneur like any other en-
trepreneur.”

6. Innovative Factors

The informant (R) stated about his entre-
preneurial innovation, namely about the indus-
trial revolution 4.0.

“There are innovative thoughts, bro. This is
already the 4.0 industrial revolution, right?
So I will develop my father’s business with
even more sophisticated technology.”

The informant (Y) stated that innovating
about the product or service to be offered.

“Of course, being an entrepreneur must have
innovative thoughts because every product
or service that will be offered to the cus-
tomer will have a continuous innovation.”

The informant (T) stated that innovating
by following what is the latest trend among
consumers.

“Yes, of course we must have that in mind,
bro, because we are among the buyers, we
must have the latest trends.”

The informant (K) stated to innovate ac-
cording to consumer needs related to the sea-
son.

“For innovative thinking, I prioritize the
needs of buyers’ interests according to cur-
rent consumer needs. For example, now is
the season for kites because of the strong
winds, so I will prioritize selling kites in my
business, bro, and what season will it be, so
I will prioritize what consumers need.”

The informant (P) stated that he innovated
by making updates to products that were ac-
ceptable to the general public.

“Yes, of course, I have innovative thoughts
in my business by updating my products and
being accepted by the general public.”

7. The Extrovert Factor

The informant (R) stated that he was an
introvert but interested in entrepreneurship
because there was support from his family and
had a trading spirit, the informant (R) was still
interested in entrepreneurship.

“I am a quiet person or introvert so socializ-
ing is a bit difficult for me.”

Informan (Y) stated that he is an extrovert
because he will be able to establish good social
relationships between friends and other entre-
preneurs.

“Yes, of course I have to have an extroverted
personality because with that I can social-
ize with friends, between other entrepre-
neurs, can develop and also get information
from various circles.”

The informant (T) stated that he was an
extrovert person on the grounds that if we are
introverted, how to offer our products, so en-
trepreneurship must have an extroverted per-
sonality.
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 “If that’s definitely bro, that’s already the
initial capital in entrepreneurship. Because
if we are quiet, how do we offer our prod-
ucts or our business to others?”

The informant (K) stated that he is an
extroverted person because in entrepreneur-
ship, he must be smart in finding consumers
and mingling with other people.

“In my opinion, yes! Because in trading, you
have to be smart to find consumers, so be
smart to mingle and continue to promote
our wares.”

The informant (P) stated that he was an
extrovert because in entrepreneurship we must
be able to market our products to other people.

“Yes, I am an extroverted person, because
in entrepreneurship we must be able to
market our products to other people.”

8. Profit Factor

The informant (R) stated that getting ben-
efits in entrepreneurship will have an impact on
his future.

“Interested (feeling wealthy) because this is
my future level of business ... yes, my de-
scendants too.”

The informant (Y) stated that getting the
benefits made him enthusiastic in innovating in
his business.

“It is clear that I will definitely be interested
in entrepreneurship because the more profit
from entrepreneurship will automatically
motivate myself to increasingly provide the
latest innovations for my own entrepreneur-
ship.”

The informant (T) states that the goal of
entrepreneurship is to make a profit.

“If it’s definitely interested, bro. Because the
goal of entrepreneurship is to get that profit.”

The informant (K) stated that getting a
profit became an interest in entrepreneurship.

“Yes, maybe one of them, bro, because that
is the goal of establishing a business, you
will definitely benefit from being one of the
interests of entrepreneurship.”

The informant (P) stated that profit trig-
gers enthusiasm in entrepreneurship.

“Of course, yes, because profit triggers my
enthusiasm for entrepreneurship.”

9. Work Freedom Factor

The informant (R) stated that the freedom
to work by continuing the business of his parents.

“Because of entrepreneurship, we must be
free to innovate and be free to work. So in
entrepreneurship, there should be no lim-
its.”

The informant (Y) stated that freedom of
work means free to innovate in developing his
business.

“Of course, with the freedom to work so
that we can freely seek innovations and de-
velop our own business because if we are
free to seek innovation, we will develop a
smooth business development.”

The informant (T) stated that freedom of
work is freedom in regulating his working hours
which no one else wants to control.

“Yes, bro, because if we do entrepreneur-
ship, we are free in time, what time do we
want to wake up, what time we want to go
to bed, that’s already free for us to do. So
it’s my choice if we wake up early we get
more money, on the other hand, if we are
up late, the money is definitely less.”

The informant (K) stated that freedom of
work is an interest in entrepreneurship because
of his desire not to be regulated.
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“Yes, bro, I don’t like being regulated, so if
we set up our own business, we will be the
boss, so we manage it ourselves.”

The informant (P) stated that with the
freedom to work, he maximized his work to get
a lot of profit.

“Of course, with the freedom to work we
can work as much as possible to achieve a
lot of benefits.”

10. Visionary Factors

The informant (R) stated that his vision of
entrepreneurial interest is to make his business
more quality and prosperous.

“Yes, my vision is to make my business more
prosperous.”

The informant (Y) already has visionary
thoughts because for him entrepreneurship is a
valuable and important thing because it is to
support his life later.

“Yes, I am now motivated to be a visionary,
because entrepreneurship is a valuable and
important thing for me to support the life
to come. My personal aspiration is to have
a business that will continue to grow and
have innovation and produce positive results
for society.”

The informant (T) from the beginning al-
ready had a vision and goals that would later be
applied in his business.

“Surely, bro, if the vision and goals are there
from the start, if you want to be successful,
but the method is different or we’ve planned
it.”

The informant (K) is a hard worker be-
cause from a young age he has been educated
by his parents in terms of trading and wants to
continue the vision of his parents.

“In my opinion, I am also a hard worker,
God willing, bro, my lecture is also “in the
gallery” to help my parents trade and God
willing, I will continue the vision of my par-
ents to continue this business.”

Informant (P) stated that he wanted to
work in the future to realize his dream of
becoming a successful ear mushroom entrepre-
neur.

“Yes, right now I want to work hard to
achieve success in the entrepreneurial field
that I will later establish.”

DISCUSSION

Based on the results of research using
data collection techniques in the form of inter-
views conducted by researchers related to the
analysis of the factors of entrepreneurial inter-
est. The students in terms of their very great
interest in entrepreneurship are supported by
several factors that are already owned by stu-
dents of the Universitas PGRI Madiun Ac-
counting Education Study Program. The num-
ber of choices or options in students interested
in entrepreneurship makes entrepreneurship a
priority in later choosing a career. Supported by
the progress and conditions of the times that
continue to develop and the phenomena that
occur today, entrepreneurship is the right choice.
The following is a discussion of the results of
the interviews obtained by researchers:

1. Based on Social Support Factors

Social support is assistance that comes
from people who have close social relationships
with individuals who receive assistance (Nurhi-
dayati and Utari, 2018). Where from the social
support factors from students, family becomes
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important in the interest in student entrepre-
neurship because family support is the basis for
students interested in entrepreneurship then
support from friends is also important because
the support from friends results in students
being triggered in their desire to be entrepre-
neurial and for the support of the average
student community. They do not have a strong
bond with the community in that they are
interested in entrepreneurship, this is in line
with research from Primandaru (2017) where
the social support factor becomes the belief in
students to achieve success in entrepreneur-
ship. Because with social support, students think
that they are valuable and cared for. The social
support factor is support from family friends
and social where this support causes students
to be motivated by this support to be interested
in entrepreneurship.

The informant (R) has support from family
and friends, but he is an introverted person,
this does not become an obstacle for him in
entrepreneurship because of the strong support
from his family for entrepreneurship because
his parents support him in entrepreneurship.
Then the informant (Y) has support from his
family, friends and social environment. The in-
formant (T) also has strong support from fam-
ily, friends and the environment, most of whom
work in entrepreneurship. The informant (K)
has support from his family because he comes
from a family that has run entrepreneurship but
does not have support from friends or commu-
nity, the social support he has gotten since he
was a child because his parents taught him
about entrepreneurship since he was a child.
The informant (P) has support from family and
friends because many friends have already be-
come entrepreneurs. So the conclusion from
the social support factor is that the majority of

informants want to become entrepreneurs be-
cause of the desire to inherit the business from
their parents instead of starting a business from
scratch.

2. Based on the Mental Factor of Leadership

The spirit of student leadership arises as a
result of the maturation process, the spirit of
student leadership related to entrepreneurship
has been honed through the life process it lives
in. Whether it’s from the practice of life or
events that are obtained from other people. The
spirit of leadership can also arise due to the
desire of students who want to be bosses, do
not want to be regulated and the desire to have
their own business where the business is man-
aged by themselves, this is in line with research
conducted by Praswati (2014) where leadership
is a factor in student entrepreneurial interest.
Leadership is an important asset to align its
resources into a successful business (Gunawan
and Cahayani, 2019). Without strong leader-
ship, there is no big vision that can be built into
a big business, and even develop the business.

The informant (R) has a leadership spirit
because his motivation is to make his business
better, but he is an introvert, this can have an
effect later because a leader must be open and
have good public speaking. The informant (Y)
has a leadership spirit in that he is interested in
entrepreneurship. The informant (T) has a lead-
ership spirit because he doesn’t want to be
enslaved by other people. This is in accordance
with the question, namely:

“Because in myself I do not want to follow
other people or be enslaved by these people”.

Because the soul of a leader wants to
manage something with the results of his own
thoughts. The informant (K) only has a little of
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a leadership spirit, maybe because a woman is
so her leadership level is still inferior to that of
a man. Meanwhile, according to the informant
(P) a man must have a leadership spirit. So the
conclusion from the spirit of leadership is that
the informants have a leadership spirit because
of their desire to establish their own business.
The spirit of leadership is a type of personality
that arises as a result of a person’s maturation
process in his desire to lead a business.

3. Based on Achievement Factors

With the learning achievements that stu-
dents have when they are in college, students
have knowledge in entrepreneurship where stu-
dents know how to market products and their
management in entrepreneurship later. These
factors can be developed through providing
motivation to become entrepreneurs in the lec-
ture process and through routine activities such
as entrepreneurship training and entrepreneur-
ship socialization (Retno, 2013). According to
Amalia & Hadi (2016) achievement is evidence
of the results of success that have been ob-
tained from the results of the interaction be-
tween several factors that affect both internally
and externally. In Sari & Rahayu’s research
(2019) there is a positive and significant influ-
ence between entrepreneurship education on
the need for achievement.

The informant (R) argues that learning
achievement has a relationship with interest in
entrepreneurship, meaning that good learning
achievement will support one’s thinking so that
the knowledge gained is useful and right on
target. The informant (Y) argues that learning
achievement, good course grades and supported
by entrepreneurial practice are related to entre-
preneurial interest, meaning that entrepreneur-
ship requires not only theory but direct practice

in the field. This will be able to support or
improve his skills in entrepreneurship. The in-
formant (T) stated that the interest in entrepre-
neurship is more related to the science of mar-
keting management where it can be through
social media, word of mouth and marketing
mix, meaning that entrepreneurship must take
advantage of the latest technology so that the
process of entrepreneurship can be accessed
easily both by himself and his consumers. The
informant (K) stated that the interest in entre-
preneurship is more to the knowledge gained
when taking entrepreneurship courses because
this is an additional value in being interested in
entrepreneurship, meaning that entrepreneur-
ship can not only be done by only having talent
but must be supported by standard knowledge
about entrepreneurship so that entrepreneurs
will be easily able to apply his knowledge of
entrepreneurship. The achievement factor is
the knowledge that is obtained when someone
takes the world of education, this knowledge is
related to the science of entrepreneurship.

4. Based on the Trade Spirit Factor

Based on the results of interviews with
informants, students’ trading spirit was obtained
because of their own desire to trade and also
obtained from the education taught by their
parents. Because without a trading spirit, inter-
est in entrepreneurship will not be able to arise
because entrepreneurship is trading. This is in
line with research from Ayuningtias and Ekawati
(2015) where trade spirit enters personality
where in this study personality has a significant
effect on students’ entrepreneurial interest.

The informant (R) has a trading spirit, but
he is an introvert. A trading spirit must be
balanced with an extroverted personality be-
cause the skills to socialize and speak in public
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are needed for entrepreneurship. The infor-
mant (Y) has a trading spirit in himself later as
an entrepreneur. The informant (T) has a trad-
ing spirit in entrepreneurship. The informant
(K) has a trading spirit taught by his parents.
The informant (P) has a trading spirit in entre-
preneurship. The trading spirit factor is a factor
that is obtained from the willingness to do
business and also from the education taught by
his parents.

5. Based on Motivational Factors

Based on the results of interviews with
informants, motivation becomes an impetus so
that students continue to be motivated to real-
ize their desires, namely entrepreneurship. All
informants showed positive results on their in-
terest in entrepreneurship. This is in line with
research conducted by Ayuningtias and Ekawati
(2015) that the entrepreneurial motivation fac-
tor significantly affects students’ interest in
entrepreneurship.

Motivation is an impulse from within the
human soul that encourages to do things in
achieving a desire/ideal (Hendrawan and Sirine,
2017). Entrepreneurial motivation is a driving
force within itself that causes the creation of
enthusiasm for the creation of an activity by
seeing opportunities around it, acting boldly in
taking risks, carrying out innovative activities
and having a profit orientation (Majdi, 2012).

The informant (R) stated that motivation is
more to the urge to work hard and never get
tired in realizing his dream of becoming a
successful entrepreneur. The informant (Y)
emphasizes the spirit of trade spirit to develop
his entrepreneurship. The informant (T) stated
that the motivation for entrepreneurship is more
about wanting to try all fields in entrepreneur-
ship such as the automotive, brick and catfish

business sectors. The informant (K) stated that
his entrepreneurial motivation was more on his
desire to be the boss in managing his own
business. The informant (P) mentioned in the
interview that his entrepreneurial motivation is
being motivated to become a successful entre-
preneur like other successful entrepreneurs. The
motivational factor is the motivation which be-
comes the motivation for students to continue
to be motivated in realizing their desire, namely
entrepreneurship.

6. Based on Innovative Factors

Based on the results of interviews with
informants, innovative thoughts are thoughts
that can make updates in making a product that
you want to sell to consumers. Innovative think-
ing can be done by following something that is
trending according to the times. This is in line
with research conducted by Praswati (2014),
namely that the innovation factor has a positive
influence on interest in entrepreneurship.

Innovative will produce goods, services,
methods, processes and ways of solving prob-
lems that are new, useful and easy to under-
stand (Mahanani & Sari, 2018). Innovation
cannot be separated from two criteria, namely
integration and improvement (Saragih, 2017).
The mix here is to create a new product but it
is also useful according to its use, then im-
provement is to find other alternatives that are
the best and easiest.

The informant (R) said that innovative
thinking is more about technology in keeping
up with the times. The informant (Y) stated that
innovating must have a continuous process re-
garding the products and services that you want
to offer to consumers. The informant (T) em-
phasized that innovating must keep up with
everything that is trending in the present or the
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future. The informant (K) stated consumer pri-
ority as a way to innovate about the product to
be sold. The informant (P) stated that updating
his product included his way of innovating. So
innovating here must have a sustainable charac-
ter because if it doesn’t continue then the
innovation will be useless. Innovative thinking
is thinking that can make changes in making a
product that you want to sell to consumers.

7. Based on the Extrovert Factor

Based on the results of interviews with
informants, it is important to have extroverted
personalities in entrepreneurial interest because
extrovert personalities are the initial capital in
an entrepreneurial person. Without an extro-
verted person in the entrepreneurial process, it
is due to the difficulty of having social relation-
ships with other people. This is in line with
research conducted by Ayuningtias and Ekawati
(2015) where extraverts are included in the
personality factors that have a significant effect
on students’ interest in entrepreneurship.

The discussion regarding this extrovert
factor was that the informant (R) stated that he
was an extroverted person. This has become
my question why he is interested in entrepre-
neurship while he is an introvert. It turns out
that the informant (R) has strong support from
his parents so that he is interested in entrepre-
neurship because his parents have first been
involved in the world of entrepreneurship and
now his business has developed well. The infor-
mant (Y) stated that extrovert personality is
because in establishing social relationships with
friends and other entrepreneurs, extroverted
personalities are needed. The extrovert person
aims to make his business grow and also be able
to get new information from various circles.
The informant (T) stated that a quiet person is

a person who is not an entrepreneur in entre-
preneurship. A person who can communicate
well with other people or consumers is needed,
therefore extroverted person is needed. The
informant (K) stated that intelligence in finding
consumers and mingling with other people is a
valuable asset in promoting his wares, this is
needed by an extroverted person because hav-
ing an extroverted person will be easy to do.
The informant (P) stated that in entrepreneur-
ship, an extroverted person is needed because
in entrepreneurship you must be able to market
your products to other people in a neat way so
that other people are interested in buying the
goods. The extrovert person is the initial capital
in being interested in entrepreneurship, the
extrovert person must be able to socialize and
communicate well with other people.

8. Based on the Profit Factor

All informants agreed that profit is an
important reason why students set up a busi-
ness. The profit generated is the profit obtained
from all business activities carried out indepen-
dently. The more profit the more advanced the
business it runs. This is in line with research
conducted by Saputri (2019) where profit is the
main factor in students making a business. In
Nurfitriya’s research (2018) states that profits
or profits will increase if an entrepreneur has a
positive entrepreneurial attitude.

The informant (R) stated that getting ben-
efits in entrepreneurship will have an impact on
his future. The informant (Y) stated that getting
the benefits made him enthusiastic in innovat-
ing in his business. The informant (T) states
that the goal of entrepreneurship is to make a
profit. The informant (K) stated that getting a
profit became an interest in entrepreneurship.
Informant (P) profit triggers enthusiasm in en-
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trepreneurship. Profits or profits cannot be
obtained easily for that. In order to get a good
profit, an entrepreneur must have good man-
agement. Good management can be done by
doing budgeting, cost management and good
financial reports.

9. Based on the factor of freedom of work

Based on interviews with informants, free-
dom to work is the desire of all informants
because to work freely, the work they do will be
managed by themselves without any rules from
others. Free work also means free without re-
strictions in running a business. The freedom
he wants at work is to get an income that is in
accordance with the efforts of his business
(Retno 2013). Entrepreneurship has the advan-
tage of being able to have high freedom to
organize your own business according to your
wishes, besides that entrepreneurship also has
the freedom to manage financial management
time, and is free from superior rules because
basically the entrepreneur is the boss of his
own company (Pratiwi and Wardana, 2016)

The informant (R) stated that the freedom
to work by continuing the business of his par-
ents. The informant (Y) stated that freedom of
work means free to innovate in developing his
business. The informant (T) stated that free-
dom of work was freedom in regulating his
working hours which no one else wanted to
control. The informant (K) stated that freedom
of work has become an interest in entrepre-
neurship because of his desire not to be regu-
lated. The informant (P) stated that with the
freedom to work, he maximized his work to get
a lot of profit. Freedom to work is the desire of
everyone because to work freely, the work that
is carried out will be governed by themselves
without any rules from others.

10. Based on visionary factors

Based on the results of interviews with
informants regarding visionaries, the informants
turned out to have visionary thoughts where
they had planned the vision and goals that
would be applied to the entrepreneurship later.
A visionary person is someone who has plans to
achieve his goals. The plan is balanced with an
attitude of being willing to work hard and
trying to make decisions with the right consid-
erations (Retno, 2013).

The informant (R) stated that his vision of
entrepreneurial interest is to make his business
more quality and prosperous. The informant
(Y) already has visionary thoughts because for
him entrepreneurship is a valuable and impor-
tant thing because it is to support his life later.
The informant (T) from the beginning already
had a vision and goals that would later be
applied in his business. The informant (K) is a
hard worker because from a young age he has
been educated by his parents in terms of trad-
ing and wants to continue the vision of his
parents. The informant (P) stated that he wanted
to work in the future to realize his dream of
becoming a successful ear mushroom entrepre-
neur. Visionary is a thought in which the vision
and goals that will be applied to entrepreneur-
ship have been planned. This visionary factor
must be realized by students in entrepreneur-
ship.

CONCLUSION

Based on the results of the above research,
it can be concluded that the results of the 10
factors regarding entrepreneurial interest in stu-
dents of the Universitas PGRI Madiun Ac-
counting Education Study Program are as fol-
lows:
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1. Social Support Factors

Of the five informants, the greatest sup-
port lies in family support. Because all parents
of informants support their children to become
entrepreneurs. For support from friends, only
informants (K) who did not have support from
friends for informants R, Y, T, P had support
from friends for entrepreneurship. For the com-
munity environment, the informants considered
it less impactful because they did not have a
community.

2. The Spirit of Leadership

Of the five informants, only the informant
(K) has only a little leadership. Other infor-
mants have a leadership spirit. It is hoped that
there will be training for all students. So that
students have the ability to lead a business.

3. Achievement Factor

Of the five informants, only informants (P)
whose learning achievements regarding entre-
preneurship are not good but are still interested
in entrepreneurship. For other informants, learn-
ing achievement is an additional factor to be
interested in entrepreneurship.

4. Trade Spirit Factor

Of the five informants, all of them have a
trading spirit to be interested in entrepreneur-
ship, which is obtained in different ways.

5. The Motivational Factor

Of the five informants, they have different
entrepreneurial motivation but have the same
goal, namely to become a successful entrepre-
neur.

6. Innovative Factors

Of the five informants, innovative thinking
has become an interest in student entrepreneur-
ship because innovative thinking supports a
business.

7. The Extrovert Factor

Of the five informants, only the informant
(R) did not have an extrovert personality but
was interested in entrepreneurship because of
the strong support from his family. For the four
informants, namely informants Y, T, K, P, each
of them has an extroverted personality, there-
fore a public speaking training is held which
will be able to hone students’ skills in public
speaking in terms of marketing their products.

8. Profit Factor

Of the five informants, the profit factor is
the goal of entrepreneurial interest.

9. Work Freedom Factor

Of the five informants, freedom to work
has become a separate dream in relation to
working in the entrepreneurial field.

10. Visionary Factors

Of the five informants, all of them already
have a visionary spirit in that they are inter-
ested in entrepreneurship.

The limitation of this research is that there
are informants who do not want to mention or
provide information to researchers about the
value of entrepreneurship courses they receive.
Regarding this matter, the informants felt sensi-
tive to mention this value.

Suggestions for the Accounting Education
Study Program are to further develop learning
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in entrepreneurship courses, for example the
additional hours of entrepreneurship courses
and entrepreneurship courses are not only taken
in 1 semester so that students really understand
the theory and practice of entrepreneurship.

In addition, the researcher suggests hold-
ing basic leadership training on entrepreneur-
ship to hone the spirit of leadership for all
students at the Universitas PGRI Madiun to all
students in order to create competent new
entrepreneurs. This is because so far only stu-
dents who participate in organizations receive
basic leadership training. Public speaking train-
ing is also important to market a quality prod-
uct and has a high selling value to hone stu-
dents’ skills in public speaking.

In future studies that wish to research this
type of research, it is hoped that the informants
in this study will be contacted. So that this
researcher can find out the realization of the
informant’s recognition related to dreams and
reality in entrepreneurship.
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